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Carbon Snack Bar Activates Heritage Building in
King West'’s Retail Evolution

By Dustin Fuhs  August 20, 2025
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The Carbon Snack Bar (Image: Dustin Fuhs)

Fast-casual BBQ concept represents latest heritage building activation in rapidly transforming corridor

The Carbon Snack Bar has opened at 460 King Street West, bringing a fast-casual BBQ concept to the heritage building that
previously housed Quantum Coffee. The new restaurant represents the 14th opening for veteran Toronto restaurateur Yannick

Bigourdan, whose portfolio includes Michelin-recommended Restaurant Lucie, The Carbon Bar, The Berczy Tavern, and Amano
Trattoria.

The concept serves as a grab-and-go extension of Bigourdan's acclaimed Carbon Bar, offering
signature BBQ bowls with options including brisket, pastrami, and St. Louis ribs, alongside fresh
salads, stacked sandwiches, and breakfast items. Operating seven days a week from morning through
evening, the 35-seat space features an expansive outdoor patio with bright colors, bold branding, and
natural light throughout the interior.

The location, set for a grand opening on August 25th, provides full-service coffee, local craft beers,
curated wines, and ready-to-drink cocktails, plus retail products including smoked meats, house-made
sides, and signature sauces from Shop The Carbon Bar. A partnership with Craig's Cookies adds local appeal to the offerings.

Bigourdan's restaurant development approach consistently prioritizes finding the right location before finalizing concept details. “l
fall in love with locations and then I reverse engineer what should go there,” Bigourdan said in an exclusive interview. “I've done that
probably every time that I've opened something. and I've done it 14 times.”
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The wait is over... The Carbon Snack Bar is officially OPEN! -

We're so excited to finally welcome you into our space and share everything we've been working on. Think delicious bites, snacks you'll crave, and good
vibes all around.

Here's the breakdown

& Today we're here from 11 AM to 9 PM.

¢ This week we'll be open Wednesday to Saturday.

& We're taking this Sunday off (just a little breather).

« Starting Monday the 25th, we'll be rolling out our regular hours 7 days a week.

Come say hi, grab a snack (or two, or three #% ), and let's make this first week one to remember 3¢
#carbonsnackbar #torontofoodie #torontofood #snackbar #snacktime #torontorestaurants #grandopemng #torontoeats #foodietoronto #snacklovers

#newintoronto #torontoeatsdaily #torontolife #foodtastic #snackattack #tor buzz #tor dieadventures #tore inks
#snackseason
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The King and Spadina intersection offered multiple strategic advantages that aligned with Bigourdan'’s vision. “There is the
geographical attractiveness of the location. You're in the heart of the city, you have all public transportation, everybody gets there,
and everyone that visits the city will eventually go to King and Spadina because you have so many important aspects of the city that
are right around here.”

Beyond the prime location, Bigourdan was drawn to the building’s heritage character and architectural features. "It's a dream to
bring The Carbon Bar experience to the iconic 460 King Street West building - this location, like for many Torontonians, holds a
special place in my heart,” he said. “I fell in love with the potential of the retail space and knew we had an opportunity to bring

something exciting to this legendary corner of the city.”

The space dates to 1873 as the Richardson House, later transforming into the legendary Cabana Room where The Rolling Stones and
Leonard Cohen performed, before serving as the Spadina Hotel.

The Carbon Snack Bar emerged organically from Bigourdan's established catering business rather than as a predetermined
expansion strategy. He initially explored the 460 King Street West space for The Social Catering & Co., his catering operation that
serves high-profile clients including the Canadian Opera Company.

“| first looked at this space for our catering business, trying to convince the landlord to let me use that for private events in the
courtyard,” Bigourdan said. “And then we said, well, it'd be great to also reactivate the corner. That's when | raised my hand and said,

1 think I might have an idea that could be really interesting. And that's where the Carbon Snack Bar was born.”

The menu developed naturally from products already being produced for catering clients. "We are the exclusive caterer for the
Canadian Opera Company. So we make beautiful salads for them, and sometimes we add some of our barbecue in the salads,”
Bigourdan explained. “We were doing sandwiches for our catering company, for some other vendors that are buying them from us,

and then all of a sudden you realize that well, this is a menu right there.”




This organic development approach contrasts with traditional restaurant expansion models that typically begin with a concept

before seeking appropriate locations.

Translating The Carbon Bar's premium barbecue into a quick-service environment required significant operational innovation.
Bigourdan, who is French-born and classically trained in European cooking, emphasized the complexity of North American barbecue
preparation.

“Making good barbecue is as complicated as creating a beautiful three, four, or five-course tasting menu,” he said. “There's a lot to do
with humidity, the type of wood, the time of day, how much fat is in the cut, and everything basically changes. Depending on the

humidity in the air, we smoke less or more, we add more salt or pepper. It's absolutely very finicky.”

The solution involves a sophisticated commissary kitchen model that maintains quality standards across locations. While The Carbon
Bar continues smoking all proteins on-site at 99 Queen Street East, The Carbon Snack Bar sources its barbecue from a central

commissary facility that uses identical equipment and processes.

“We have the same smoker, actually bigger, but the same brand, same wood, same processes, same chef oversees everything,”
Bigourdan explained. The commissary also supplies barbecue to wholesale clients including other restaurants, grocery stores, and
private events, creating operational efficiencies across his business portfolio.




The Carbon Snack Bar addresses what Bigourdan identified as gaps in Toronto's quick-service market. “If | go to a coffee shop today,
usually there is very little food offering. If I go into a food business, the offering might not be licensed, they might not have a patio,”
he said. “Here we had the opportunity to basically do it all.”

The concept integrates multiple revenue streams throughout the day. Morning operations focus on coffee service and breakfast
items, transitioning to lunch with BBQ bowls and sandwiches, before extending to evening patio service with licensed beverages. The

space also features retail products from Shop The Carbon Bar, the e-commerce platform that delivers frozen BBQ across the Greater

Toronto Area, plus the Craig's Cookies partnership for local market appeal.
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While Bigourdan expressed optimism about potential expansion, future locations would adapt to different contexts and market
opportunities rather than following a standardized template. “Will there be another one? | hope so. Will it be exactly the same?

Maybe look and feel, but the same menu? Absolutely not,” he said.

Potential formats could vary significantly based on location characteristics. “It could be 300 square feet where we do our famous
brisket burger,” Bigourdan noted, referencing The Carbon Bar's sighature offering that has remained unchanged for 11 years. “Or
maybe it could be in an airport setting, which is more of a grab and go and coffee. It could be a 4,000 square feet Carbon Snack Bar
where we take the retail component.”

The current location serves as a testing ground for consumer behavior and operational efficiency. “We need to now let the dust

settle, see if our consumers are actually using the space, using the products,” Bigourdan said. “| think we have a perfect opportunity,

at a perfect place, to test and have fun with that concept and then see where it goes.”

King West Retail Transformation Accelerates
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The Carbon Snack Bar opening coincides with unprecedented retail expansion throughout the King West corridor. “This area is very
unique. You're having a lot of brands that are coming and going, a lot of brands trying new things,” Bigourdan observed, reflecting on

the dynamic retail environment.

Major developments are reshaping the area’s landscape. The Well, located one block south, recently announced MUJI as a significant
retail addition, bringing the Japanese lifestyle brand to the west end. Meanwhile, the King Living development has secured Whole

Foods as an anchor tenant, positioning the grocery retailer to serve the growing residential population.

These developments complement existing and planned food service offerings, including Shake Shack’s presence in the corridor,

creating a diverse retail ecosystem that serves both office workers and the area’s expanding residential base.

The 460 King Street West location operates within Allied Properties REIT's Block by Allied development, which includes flexible event
spaces designed for corporate functions, brand activations, and community programming. This mixed-use approach aligns with
broader King West Village development strategies aimed at creating vibrant, multi-purpose retail environments that activate street-

level spaces throughout the day.
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Heritage building activations have emerged as a significant trend in the area, with developers and retailers recognizing the value of
combining historical character with contemporary retail concepts. The Carbon Snack Bar represents this approach, utilizing the

building’s 1873 origins and legendary entertainment history as part of its brand narrative.

Market timing appears favorable for premium quick-service concepts. Recent industry analysis named Toronto one of the top 10
BBQ cities in North America, ranking ahead of St. Louis, San Diego, and San Antonio. The Carbon Bar holds the distinction of being

Toronto’s highest-rated BBQ restaurant among 121 BBQ vendors citywide, according to the Betway report.



The Carbon Snack Bar’s integration of coffee service, premium food offerings, licensed beverages, and retail products positions it to
compete across multiple dayparts in one of Toronto's highest-traffic intersections, while contributing to the corridor’s evolution into

a comprehensive retail and entertainment destination.

The Carbon Snack Bar opens August 25 at 460 King Street West. Follow @carbonsnackbar on Instagram for updates.

Related Articles

¢ OCHE to Open First Canadian Location Above SPIN Toronto

¢ Shake Shack Reveals Strategic Six-Site GTA Expansion

Dustin Fuhs

Dustin Fuhs is the founder and Editor-in-Chief of 6ix Retail, Toronto's premier source for retail and hospitality industry news.
As the former Editor-in-Chief of Retail Insider, Canada’s most-read retail trade publication, Dustin brings over two decades of
expertise spanning retail, marketing, entertainment and hospitality sectors. His experience includes leadership roles with
industry giants such as The Walt Disney Company, The Hockey Hall of Fame, Starbucks and Blockbuster.

Recognized as a RETHINK Retail Top Retail Expert in 2024 and 2025, Dustin delivers insider perspectives on Toronto’s evolving
retail landscape, from emerging brands to established players reshaping the city’s commercial districts.

Carbon Snack Bar

More from 6ix Retail

aaniin

[ Zorew ,,
2 -~ < Events&Popups |8 Expert Insights
Piir & Simple Signs Flagship How aaniin Built a Winning Toronto’s Hospitality Gold Rush: Egg Club Targets Yonge-Eglinton for
Downtown Toronto Location After Indigenous Retail Strategy Sonder’s Collapse Creates Downtown Sixth Toronto Location
Six-Year Search Novermber 18 - Opportunities R
ovember 19,2025 November 17, 2025

November 24, 2025 November 18, 2025

Events & Pop-ups
Black Friday's Latest Date Creates 26- Dufferin Mall Reaches 98% Wouxly Pivots Business Model, Set to Supernatural Flagship Opens in
Day Shopping Crunch for Canadian Occupancy as International Retailers Unveil Focus at Stackt Marketplace Yorkuville Village with Community-
Retailers Join Mix Pop-up Driven Wellness Approach
November 14, 2025 November 14,2025 November 13, 2025 November 11

Coming Soan

The Community Store Gambit: How Lessons From 50 Years: How Second When Halloween Meets Christmas in Michelin-Trained Chef's Yolks
Roots is Betting Small to Win Big Cup Kept the Third Space Alive October: The Retail Calendar Wars Breakfast Sets November Opening in

November 5, 2025 November 4, 2025 October 28, 2025 Toronto's Bloor West Village

October 22, 2025




Healthy Planet to Open 12,000 Square
Foot Store at Yonge and Eglinton

Catteo Brings Precision Robotic
Coffee to Toronto’s Fashion District

Canadian Luxury Brands Quartz Co.
and WANT Les Essentiels Eye Global
Growth After Decade of Innovation

Inside Field Agent Canada’s 330,000
Phone Retail Intelligence Network

October 15, 2025

October

r 21,2025

The Story of Elementary
Entrepreneurship: From Lemonade
Stands to E-Commerce in One
Generation

r9,2025 October 7, 2025

IKEA Closing Scarborough Town
Centre Store Opens 100K SF
Opportunity in Former Sears Space

Former Shore Club Space Gets New
Life as Riley's Fish & Steak, Targets
February 2026 Opening

Blue Jays Playoff Run Creates
Revenue Opportunity for Toronto
Restaurants and Retailers

October 10, 2025

Load more >
6 | >< R E_|_ A | L NEWS  TORONTO  INSIGHTS  FOOT TRAFFIC
BE PART OF 61X RETAIL
ABOUTUS LATEST ARTICLES IVIOST POPULAR SUBSCRIBE
Toronto's dedicated source for retail news Piir & Simple Signs Flagship Hundreds of Starbucks Workers Face
and developments. We track store openings, Downtown Toronto Location After Six- Job Loss as Chain Closes Stores Subscribe

closings, and transformations across the
GTA, so you don't miss a thing.

600 Followers FOLLOW
P 500 Followers FoLLow

PRIVACY POLICY

Year Search

Howv aaniin Built a Winning
Indigenous Retail Strategy

Toronto’s Hospitality Gold Rush:
Sonder’s Collapse Creates Downtown
Opportunities

Across Toronto

Tim Hortons Opens First Standalone
TimShop at CF Toronto Eaton Centre

SHEIN Pop-Up Returns to CF Toronto
Eaton Centre Amid Major Retail
Transformation

* indicates required

Email Address *
First Name

Last Name

Subscribe -

© 2025 bixRetail.com. All content on this website is protected by copyright law. Content may not be reproduced, distributed, modified, or used in any form - including digital or elec
reproduction, framing, or linking - without prior written permission from 6ixRetail.com. Third-party content is subject to its respective copyright owners and used by agreeme:

Stu

dents, you get $100".




